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US Meat Market & Merchandising Seminar 2014
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DISCOVER CALIFORNIA WINES

2014 California Wines Tasting, Seoul
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Florida Department of Citrus (FDOC) — Korea Office
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Tel. 02-543-9380 (#3)

Fax. 02-543-0944

Cell. 010-8274-3535

Email: jinok@sohnmm.com

EL”-:'E

H:
C}

o
o
=

Facebook: www.facebook.com/FloridaGrapefruitKorea
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Sunny Hill International, Inc.

Product: Beverage Bases, Juice Concentrates, Tropicals, Flavors for Teas and Coffee and Carbonated Drinks and
Dairy Products

Contact: Albert Dekker

Address: 901 W. New York Avenue N Y ﬂ[
Deland, FL 32720-5144 USA \47

Phone: 1-386-736-5757 / 1-352-671-9030 - ERNAT]()NAL —

Fax : 1-386-736-6983

E-mail: sunnyhill@sunnyhillintl.com

Company: Sunny Hill International offers a diversified line of Beverage Bases and Juice Concentrates, Tropicals, Flavors
for Teas and Coffee and Carbonated Drinks and Dairy Products. We specialize in bases and concentrates for top quality
beverage and juice drinks and milk drinks (regular, vanilla, chocolate, strawberry, banana). We also supply many
commodities like frozen and aseptic fruit juice concentrates as well as frozen fruits to our customers. Please also review

and attach our website: www.sunnyhillintl.com. At your request we will develop and supply products that you need.
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Belle Cove LLC
Product: Lobster, Kelp, Clam, Whelk, Scallops, and other specialty seafood items such as Dogfish and Sea
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Cucumber from the Northeast (per season).
Contact: Grace Phillips, Managing Director
Address: 25 Kittredge Road

South Portland, ME 04106 USA B I I C L LC
Phone: 1-617-821-4896 e e Ove
Skype: BelleCoveUSA clean seas - fresh air <~ great taste|

E-mail: grace@BelleCoveUSA.com

belle cove

Website: www.BelleCoveUSA.com

Company: Belle Cove LLC is dedicated to providing value-added, high quality seafood from the pristine Northeast region
of the United States to Asia. We are strategically located in Maine, USA, where the cold, clean ocean water and rocky
coastline produce some of the highest quality seafood in North America. We source directly from traceable and
sustainable fisheries and seafood processors to deliver seafood products that complement the Asian culinary flavors.
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Beverage Flavors International LLC

Product: Beverage Flavors and other Ingredients
Contact: Wilfred Wan, Asia/Pacific Director B I i:‘ 7 I E:RA( : I i:
Address: 3150 N. Campbell Avenue l

Chicago, IL 60618 USA

Phone: 86-1390-116-5665 FLA » ORS

E-mail: wilfredwan@xinghuoli.com INTERNATIONAIJ

Company: Beverage Flavors International LLC (BFI) based in Chicago, is an established manufacturer of flavor bases and

other ingredients supplying beverage manufacturers, juice bottlers and dairies in the USA and countries across the world

with the bases to make juice drinks, fruit flavored beverages, and orange juice beverages.

With over 50 years of experience, BFI management has succeeded in introducing a flavor profile that is welcomed by
consumers in more than 50 countries, under many different brands - some are number one selling brand in their own

countries.

All BFI flavor bases are made in our own US-FDA registered factory in Chicago, with ingredients 100% sourced within the
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USA.

Our products include bases of different strengths for different purposes: 80:1 / 100:1 / 200:1 / 400:1. These bases enable
bottlers to produce fruit flavored drinks, fruit drinks with juice added, or carbonated soft-drinks.

We have more than 20 flavor bases available - Citrus Punch, Orange, Fruit Punch, Aloha Punch, Mango, Mango Peach,
Pineapple, Pineapple Banana, Pineapple Guava, Pineapple Coconut, Strawberry, Kiwi Strawberry, Strawberry Orange
Banana, Yellow or Pink Lemonade, Yellow or Pink Grapefruit, Limonada, Watermelon, Cranberry, Blue Raspberry,
Applemax, and Grape.

Another exciting product is our BFI-50 flavor base which enables customer to make an Orange Juice Beverage with 42%

Orange Juice and 50 calories per serving of 240ml - The low calorie Orange Juice Beverage segment in the USA has

grown from US$7.4mn in 2010 to over US$400mn in 2013.
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VeriGreen Earth, Inc.

Product: Premium Oils

Contact: Sally Arn, Director

Address: 1871 US HWY 231, Suite 102
Brundidge, AL 36010 USA

Phone: 1-334-424-1422

Fax: 1-334-218-3775

E-mail: info@verigreenearth.com

Company: VeriGreen Earth, Inc. is an authentic producer of premium
oils, handcrafting a wide range of delicious artisan nut oils in the
USA. All of our artisan oils are expeller-pressed, Non-GMO, all

natural and delicious.

With more than 20 years' experience in international business

importing and exporting products worldwide, our Directors understand the needs of our customers and match that need


mailto:info@verigreenearth.com

with the right product at the right price with the right supplier, creating the professional link between growers/producers

and a wide range of International buyers worldwide.

Our tradition has always been providing our customers with the highest quality product. By procuring top quality raw
ingredients and overseeing the refining process where no additives, preservatives or stabilizers are added at any point, we
100% ensure our customers receive the best quality product available in the market.

Our current product offerings include Pecan Oil (an edible pressed oil extracted from the pecan nut. Pecan oil is neutral
in flavor and takes on the flavor of whatever seasoning is being used with it. Pecan oil contains 9.5% saturated fat, which
is less than in olive oil (13.5%), peanut oil (16.90%) or corn oil (12.70%). It is also used as a massage oil and in
aromatherapy applications.); Almond Oil (a very healthy oil that helps protect your heart and fight against bad
cholesterol. With its fresh flavor, the oil reveals subtle nuances when combined with other ingredients. Its delicate
character makes it a good substitute for olive oil. When combined with any salad, fish or vegetable dish, almond oil helps
to fashion a gourmet meal. AlImond oil or almond milk is used in almost all cosmetic products.); and, Walnut Oil (a rich
source of omega 3 (1.77g per 1 Tbs.), which can help to prevent cardiovascular disease while acting as a counterweight to

bad cholesterol. Since the oil is not fully refined, it also has a high level of natural antioxidants.)

We provide bulk raw material, products packaged under our brand (American Native Oils), or products that are

packaged and private-labeled under the customer brand.

VeriGreen Earth, Inc. expanding internationally! We are currently interviewing Importers, Distributors, and Brokers to help

us share the good news of our healthy tree nut oils.

We welcome inquiries from International processors, buyers and worldwide customers seeking high quality tree nut
oils and products for use in the snacking, baking, confectionery, health and cosmetic industries.
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ARNCO, Inc. DBA Carter Pecan Company
Product: Pecans

Contact: Sally Arn, Director

Address: 1871 US HWY 231, Suite 102
Brundidge, AL 36010 USA ‘ Vi
Phone: 1-334-218-3803

Fax: 1-334-218-3775 Carter Pecan




E-mail: sally@carterpecan.com

Website: www.carterpecan.com

Company: Carter Pecan Company is a grower-based sales and marketing company supporting growers, processors and
buyers of U.S. Pecans. With more than 20 years’ experience in international business importing and exporting products
worldwide, our Directors understand the needs of our customers and match that need with the right product at the right
price with the right supplier, creating the professional link between pecans growers and a wide range of International
buyers worldwide. We are an integrated pecan processing company that processes, packages, stores, markets, sells and
exports Raw, In-Shell and Shelled USDA No. 1 Certified and Inspected pecans. We provide bulk raw material, products
packaged under our brand, or products that are packaged and private-labeled under the customer brand. We welcome
inquiries from International processors, buyers and worldwide customers seeking high quality nuts and nut products for
use in the roasting, snacking, baking and confectionery industries.
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CAS Inter-Global
Product: Export of US Food Brands

Contact: Nicole Nie, Customer Operations Manager

Address: 1811 Santa Rita Rd, #102 I\Q

Pleasanton, CA 94566 USA

Phone: 1-925-401-7111 CAS InterGlobal
Fax: 1-925-401-7115

E-mail: info@casinterg.com

Website: www.casinterg.com

Company: We are a leading trading firm based in the San Francisco Bay Area. We specializes in the ex-port of US foods

that are of high quality, popular, healthy, deli-cious and innovative to the mar-kets worldwide. We have exten-sive

supplier networks including access to all of the major US brands and exclusive brands that we represent.

X1§I S|AbE A2 ZLOFF MISIA|AZT0| XISt A2H Oj= oA ditsl= 78 EMES HYESS SEAte AY
35H0} (°'—'?'—E =HoR) WMA Sttt oo =0 Cidet EHES VS A F 2

Lo

=2 QZ%ts YR = 21 AFLLL NI 2|AE F

r
Mo

i -|>
il ﬂJIO


mailto:sally@carterpecan.com
http://www.carterpecan.com/
mailto:info@casinterg.com
http://www.casinterg.com/

SAMPLE OF BRANDS THAT WE OFFER
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Lily Trading Co. (US Wine Exports, Ltd.)
Product: Wines

Contact: Gary Mitchell, CEO

Address: New Smyna Beach, FL, USA
Phone: 1-386-576-6069

E-mail: gary@lilytrading.com

Company: As a representative of US Wine Exports, Ltd., Gary Mitchell

brings the very best United States wines to the world. Our company has

a particular emphasis on Northern California wines in the Napa and

Sonoma regions. US Wine Exports' has wineries at various levels of the production scale. We have large-scale wineries
that produce millions of cases per year; middle-sized wineries that produce between 10,000 to 60,000 cases per year; and
we have small, boutique winemakers who have a unique, high quality, limited production product to offer to the global
wine market. We produce high quality wines at affordable pricing.
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